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IMPLEMENTATION PLAN FOR 

NETWORKED LEARNING SPACE: 

HEALTH COMMUNICATIONS POTLUCK 
By Sophia Burris 

Professional Learning Network: 
Health Communications Potluck Google+ Community 

Link: 
https://plus.google.com/communities/116986642126051239917 

OVERVIEW OF PROFESSIONAL LEARNING NETWORK 
This network, Health Communications Potluck, connects health communications experts and 
provides a space for learning about health communications research, programs, and ideas. Using 
this Google+ space, expert can share information and news within their field. All community 
members may be contributors and learners.  

LEARNING OBJECTIVES 

TERMINAL LEARNING OBJECTIVE 
At the end of a month of involvement, make appropriate media and news contributions to the 
professional network.  

ENABLING LEARNING OBJECTIVES 

• Expand on Health Communications solutions and methods for research.

• Collaborate in Health Communications solutions for a research and 
community based work.

• Gain perspective on membership benefits of participating in the network. 

BUILDING THE LEARNING AUDIENCE 

TOOLS AND SITES USED TO BUILD COMMUNITY 
The tools used to build the community will include reaching out to current professional 
connections within the health communications research community. I work with high skilled 
professionals with many years of research experience doing communications research. These 
individuals serve a very small niche within the research community and are closely connected to 
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others doing similar work. Specifically, an email invite will be sent to my personal connections to 
join the community. Included in the invite will be an overview of the community, potential 
benefits, and outcome goals of them joining. Once I have the buy-in from these professionals, 
they will likely have further networking opportunities to share the community and share others’ 
work within this online outlet. It will be a good tool at conferences for them to connect through. 
They can even arrange Google chats or hangouts to happen during conference times to stay 
connected with those attending virtually.  

Another tool I will use to build my learning audience will be social media. Specifically, LinkedIn 
and Twitter. LinkedIn will be useful in inviting other professionals. It is possible to send messages 
to health communications professionals. Although these message are often disregarded, it may be 
a helpful way to gain presence. I plan to use Twitter to do hashtags and communicate with field 
experts and invite them to join the community. This will allow for us to have Twitter chats as well 
as distribute the open invite to the health communications field. 

ENGAGING LEARNING AUDIENCE 
Finding relevant information for the audience will be central to engagement. Because these are 
experts within the health communications field, they are likely to be specialized in one category of 
research or the other. For instance, someone with expertise in community based research may 
want to know more about mobile-health (mHealth). By using the categories for posts it will be 
easier to engage the professionals that have particular learning interests. The categories provide a 
quick access to all posts under each type of health communications research.  

Keeping the network simple and specific will be employed. These experts are busy people and 
don’t have a lot of time to read long social media posts. If they are interested in something they 
will do their own research, but this may be a good place for them to start. They will pay more 
attention to short bursts of empirically based information and click on the links if they want to 
know more. In other words, I am using the KISS method: Keep It Simple Stupid.  

Another note about engagement will be to maintain credibility by keeping up with health 
communications research news. It will be impossible to maintain anticipation and returning 
members if the posts are outdated. If they don’t see new information every time they visit, they 
will quickly write it off as an amateur or “non-expert” community.  One way to keep this idea 
sustainable is to encourage and implement sustained community member engagement. If the 
experts are posting their own inquiries and news, then the feed will constantly be updated and 
useful. 

ESTABLISHING RELEVANCE AND VALUE 
Relevance and value to the community members is particularly fragile for this target audience. As 
mentioned, credibility will be vital to establishing the value of the community to health 
communications experts. It will also be very important for me as a facilitator to pay attention to 
my surroundings within social media and within my work setting. There are certain ideas that 
don’t stick, and there are other ideas that are so innovative that if you share too soon, you ruin 
opportunities for the idea pioneer. There will have to be a level of filtering based on this 
proprietary and relevant idea.  
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Relevance and value will automatically be provided in this community through the categories. As 
mentioned, categories can be used to filter through the health communications topics. The topics 
included in the network are: 

• Adolescent Healthy 

• Community Based [Research] 

• Distracted Driving 

• Drug Abuse 

• Gamify Health 

• Health Communications 

• Mental Health 

• mHealth 

• Nutrition 

• Physical Activity 

• Weight Management (Obesity) 

• General Networking 

• General Discussion 

• Events 

• Photos 

 

IMMEDIATE RELEVANCE AND VALUE 
Providing immediate relevance and value to the health communications expert can be found in 
keeping up with conferences and major journal publications. There are many conferences and 
major journals that health communications experts attend. These conferences are central to 
knowing the trends in the research and findings. Journals are the basic foundation for sharing 
knowledge and research findings. Without following health communications journals, it is 
impossible to stay up to date.  

ONGOING RELEVANCE AND VALUE 
Finding ongoing relevance and value is expected to prove a larger challenge. Some ways I plan to 
do this is to continue connecting with communities and populations within this expert network. 
Another way to create ongoing relevance may be through encouraging engagement through 
discussion facilitation and posts that require responses. Consistency will also be key in sustaining 
this online community. If something is to unorganized, people will not return to use it as a home 
base for information or learning. A yearly evaluation of the community will be done to keep the 
styles of posts and information relevant and purposeful.  

SUSTAINABILITY PLAN 
In order to keep the community sustained, there is a post schedule. The schedule ensures variety 
in post media forms and topics. Another sustainable area will be in discussion facilitation and 
encouraging members to share their insights. As time goes on, the community will evolve and 
evaluation will be necessary. Evaluation forms will be used to measure relevance and value.  

 

 

 

 

 


